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The impact of the internet on the pricing strategies of the European

low cost airlines
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6. Conclusions
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This study seeks to analyse the price fixing strategy of low cost
airlines in Europe and the effect that the Internet has on both sup- bohi) gl ol Cad D GHlRul wp 4 dallha
ply and demand. In view of the results observed, there is no doubt . . Lo
that the concept of yield management has changed indefinitely. It has 213 o ¢ LOIES ddpe o CaR01 3 g Lyl s Cad B! (2lss

transformed from a discrimination process based on experience to
strategies capable of responding to information in real time.
The most significant results obtained are the following:
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1. The results revealed an opposite effect to the economies of den-
sity that were used to deregulate the industry (a greater concen-
tration of the product tends to reduce prices), and the power of
the monopoly increases the final price of the product.

2. The Internet effect has been proven for the sample, both from the
supply point of view and the demand perspective. The regions
with greater access to the Internet find lower prices thanks to
a higher level of competitiveness derived from the access to in-
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formation that is available to them to modify prices in real time.

These types of connotations have opened a new panorama in e- whtid e i 1y Jgsame
commerce which has given rise to the exploitation of big data in -
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