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8. Conclusions

Studies such as ours are not common in the tourism literature.
Partially this is because they challenge entrenched social sciences
conventions, and are open to the accusation or lingering suspicion
that they employ methods that are at best ‘soft’ (Denzin & Lincoln,
2000; Lipshitz et al., 2001, pp. 6e7) or at worst ‘invisible, incom-
prehensible, illegitimate or impractical’ (Orton, 1997). However, we
contend that our study clearly exemplifies rigorous rich data
collection and analysis.

We have opened up our understanding of tourist decision
heuristics, their effect upon choice behaviour and the influence of
contextual factors upon these rules and actions. This is because we
have been able to narrate emergent actions and activities by which
tourists’ decision-making unfolds during the dynamic, temporally
organized process of travelling. Using these techniques, we have
identified different approaches to decision-making and the
circumstances in which these apply. Because the unit of analysis is
the tourist, rather than touristic or tourism artefacts, we more
easily see variations across different areas of decision-making with
which tourists are concerned. Our complex process approach
accommodates both rationality and irrationality, because it makes
no assumptions about the rationality of individuals. The focus is
process, that is, “what is it that the tourist does?”
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