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Attenuating double jeopardy of negative country of origin effects

and latecomer brand An application study of ethnocentrism in emerging markets
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7. Conclusion
The purpose of this study was two-fold: first, to explore consumers’ willingness to
purchase latecomer brands from emerging markets, and contrast emerging to
developed markets, and second, to study consumers’ experience with latecomer brands
from emerging markets, and again contrast emerging to developed markets.

This study breaks new grounds since it demonstrates that Western consumers
indeed have resistance to buy latecomer brands from emerging markets, but the

market potential is substantial if the cars are competitively priced and offered with an
extended warranty and additional technical features. The demand for latecomer
brands in the emerging markets themselves is extremely high, but consumers show
great ethnocentrism in their strong preference for their own brands as opposed to
latecomer brands from competing emerging markets.
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