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Effects of Support Programs on Corporate Strategies
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4. Conclusion

Among the SME supports, technology, training and consultancy supports had significant effects
on corporate product and market strategies. Although there are similar studies investigating SME supports
(Moha-Asri 1999; Hanel 2003; Erdil, Kalkan 2005; Zengin 2010) in literature, there aren’t any studies
investigating the relationships between such supports and corporate strategies. Present study supports the
findings of Erdil and Kalkan (2005) reporting the relationships between SME technology, training,
consultancy supports and corporate product quality and innovation. Further studies are commended to

investigate the relationships between SME supports and efficiency, productivity and performance of
corporate strategies and to evaluate sectoral variations.
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