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IMPACT OF RELATIONSHIP MARKETING ON CUSTOMER
SATISFACTION: A CASE STUDY OF THE UNDERGRADUATE

STUDENTS IN A PRIVATE UNIVERSITY, OYO STATE, NIGERIA
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CONCLUSION

It had been established from the study that there is a significant relationship between

relationship marketing and consumer satisfaction. (r = .811**, N= 616, P < .01). By implication, it
can be deduced that a 1% shift in relationship marketing will result in 81.1% shift in consumer
satisfaction.Hence, it could be deduced that relationship marketing influence consumer
satisfaction to a large extent.. It is therefore necessary for financial and non financial sectors to

embrace and include relationship marketing in their management portfolio.

$8 dzu
3 337y Gida Culs) 5 ¢l dhuly LsLL oo @)lolina g dhuly &5 ud 418 S does dzllhae ool
4 ¢ &) dbly bl 33 K1 yuuks S5 45 2,5 bolitul Jlg e ciasd seb 4 T = 8117, N= 616, P < .01)

RLL 0955 dals 5 585 5 50 ey 5 Gle la s sl oalplis 51 30 5ol az B b Culsy

Caal §39 00 Ll G e Gl)lS (6 digé o gl dbuly

I dg3
Canyd b JalS b doz s allie degs sy ilse dazy3 51 a3 5 Jols )
ole SIS lowisl e eadS5) dienss b olyans (Giolys JoB) )9

dolé SS o) didy o) OVl ple ouslie Glp Guices

aizye Ol i oKy 5



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/impact+relationship+marketing+customer+satisfaction



