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CONCLUSION 

It had been established from the study that there is a significant relationship between 

relationship marketing and consumer satisfaction. (r = .811**, N= 616, P < .01). By implication, it 

can be deduced that a 1% shift in relationship marketing will result in 81.1% shift in consumer 

satisfaction.Hence, it could be deduced that relationship marketing influence consumer 

satisfaction to a large extent.. It is therefore necessary for financial and non financial sectors to 

embrace and include relationship marketing in their management portfolio.  

http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/impact+relationship+marketing+customer+satisfaction



