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Consumer behaviour in tourism: Concepts, influences

and opportunities
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Conclusion

In this article we review the CB-related literature in three major tourism journals from 2000
to 2012, alongside some seminal works from both tourism and the wider CB and marketing
fields. We provide a contemporary and extensive review of recent advances in the key con-
ceptual approaches that have been used for understanding CB in the field of tourism:
decision-making, values, motivations, self-concept and personality, expectations, attitudes,
perceptions, satisfaction and trust and loyalty. Our review furthermore examines how three
crucial external influences, namely technology, Generation Y and a rise in concern over the
ethics of consumption, are impacting upon tourism CB. Along the way, we identify several
research opportunities in these areas that tourism CB research should address. Finally, as
part of our aim to contribute to the literature on a future research agenda for the study of
CB in tourism, we complement our review with an identification and discussion of research
opportunities on the topics of group and joint decision-making, under-researched segments,
cross-cultural issues in emerging markets, emotions and consumer misbehaviour.
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