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Pattern of similarities/differences in time orientation and advertising

attitudes A cross-cultural comparison of Georgian and Macau consumers
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Study limitations and future research avenues

It should be noted that this study has certain limitations. It is a study narrowing down
to the investigation of how time orientation influences attitudes toward advertising.
There are other factors that may have influenced the outcome that the current study
has not addressed, so it leaves room for future research. For instance, Fraj and
Martinez (2006) built on the work done by Schwartz (1992, 1994) and measured values
based on Rokeach's (1973) terminal and instrumental groups of values to identify what
values and lifestyles best explain ecological consumer behavior. Such values and
lifestyles may also be used to explain advertising avoidance behavior. Theory of
planned behavior (Ajzen, 1991) has been applied to a wide variety of topics such as
physical activities, quitting smoking, blood donation, complaining and internet use
(East, 1997). We believe it may also be applied to the topic about advertising avoidance.
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