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6. Conclusion

Leeflang and Wittink (2000) have presented a
detailed and compelling roadmap for future model-
ing work in marketing. Through our short note we
have sought to place an added emphasis on market-
ing modeling for e-business in B2C settings. As
illustrated in this note, the rationales for an e-busi-
ness focus go beyond the growing importance of this
sector in our global economy. Let us recap two such
rationales.

For one, available results from extant models
simply may not hold in alarge number of e-business
situations. For instance, most extant models are based
on the objective of profit maximization. Long-term
profit maximization is appropriate for e-business
firms as well. Yet, conflicting objectives such as
increasing customer share and realizing profits
and/or cash flow may be important in the short
term. Thus, e-business models may have to balance

the divergent short- and long-term objectives. There-
fore, extant guidelines may not apply. At a mini-
mum, models have to be recast to meet the new
objective(s).
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