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Measure Brand Resonance With The TRUE Brand Compass
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Marketers Must Secure Brand Resonance

Brands must achieve strong resonance with consumers to win the battle for mindshare, the
critical battleground for the new brand experience. Professor Kevin Lane Keller notes that brand
resonance is “where customers feel a connection or sense of community with the brand and they
would miss it if it went away.”® To give deeper insight into consumers’ attitudes about brands,
Forrester identified three key success metrics for securing brand resonance in this consumer-
empowered world (see Figure 1):
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