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Building brand loyalty through

managing brand community commitment
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Theoretical background and research hypotheses

Brand community and brand community commitment

With the importance of brand community having been emphasized recently, marketers
are increasingly focusing on building, managing, and maintaining brand communities
(e.g. McAlexander et al., 2002; Muniz and O’Guinn, 2001). The concept of community
has been defined in various ways. Rheingold (1993) defines it as a group of people who
have longtime interactions with rich individual affection, which is mediated by
computers online. On the other hand, Jones (2000) conceptualizes community as a
group of people who interact in computer-mediated space with computer-mediated
communication (CMC) support. For the purpose of this study, brand community is
defined as a group of people who possess a particular brand or who have a strong
interest in a brand, and who are active both online and offline (Muniz and O’Guinn,
2001; Jeppesen and Frederiksen, 2006).
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