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6. Final thoughts

In analyses of Internet-enabled customer value,
Wheeler (2002) argues that the key challenge of e-
commerce is to convert enabling technologies into
opportunities for creating customer value, and Wells
and Gobeli (2003) propose that the interaction
between customizability and online products pro-
vides an ideal opportunity to create customer value.
While there exist numerous Internet strategies of
technology-enabled value, the framework devel-
oped in this article emphasizes the extensive
potential of mass-customized e-consumer services,
and the challenges and opportunities of cross e-
tailing in an integrated marketplace. Ultimately, as
the Internet marketplace advances toward common
standards driven by industry-wide XML initiatives,
the ability to fully exploit cross e-tailing opportuni-
ties will depend, in large part, on the ability of e-

consumer service providers to effectively imple-
ment comprehensive strategies that facilitate the
selling of mass customized solutions.
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