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Green Marketing Mix:

Rethinking Competitive Advantage during Climate Change
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I1. Literature Review

The green awareness began in
between of the 1960s and early 1970s with
increasing concern about the negative impact
of consumption pattern, impact of economic
and population growth on the environment
(Cohen, 2001). But, a serious concern of
green marketing appeared in the late 1980s
with a rapid increase in the consumer
awareness for the green products. The
increasing  awareness in  environment
friendly products, their willingness to pay for
these products, increased concern for these
products which encouraged companies to
show interest in the green marketing (Peattie
and Crane, 2005). Green marketing practices
generally promoted as the genuine concern
for the nature of inputs as well as outputs
waste reduction and the impact of these upon
the environment and society as a whole both
in present & future conditions (Walker and
Hanson, 1998). According to American
Marketing Association, green marketing is
the marketing of products that are presumed
to be environmentally safe. It includes
various activities like waste reduction,
changes in the product, and modifications in
the communication mix.
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